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- The Ahyicago Tribu

[l{THE WORLD'S GREATEST NEWSPAPER
- Offers FACTS to Sales Managers
and MenWho Pay for Advertising

r

BOOKLET recently published by the Buread : , ,
T . A TRIBUNE advertising, They ished with t
A of Education at Washington 1is devoted to a folias conmr'm"ﬂ: ?::ih n!' r'.'ae“:;:-lxr:nsm br runp:r:d

scientific analysis of “ concentration of popu- ThiS iS one Of the 56 pages in The Chicago Tribune a letter from THE TRIBUNE stating that it had received

lation, industries and institutions.” It explains the @ nonw<cancellable contract from this advertiser for a
reasons for the growth of great cities—politics, specific amount of space to be run within a definita

accidents, agriculture, fuel, transportation, war :mdl ] 9 1 9 B O OI( O F A S ;;::::meﬂmrﬂ e bt e By i Fodricear i
. . L were ael Lo} nto 1) istricts inte
other factors which constitute the fundamenta Il ( : I which THE TRIBUNE has divided Chicago, provided

caus;l o}i urban gﬁrowth. Then the booklet contains with route lists of dealers in each district, Their reporta
thi irhl P t stat ¢ » . . . wvere checked each night by TRIBUNE ferchandisin
is highly significant statemen It glves you some ldea Of Chlcago Tr]bune th Oroughness :n‘::rnmprlam'r: say iher 1.?:;{1:;:?:-5"1":;:., ;:lh'n:

out of his district the proper volume of sules. TRIBUNE

LU | 2 . - .
A Location May Combine All , in securing and presenting facfs. The text on this page guiiancs emabliod e wevwer saizioten co:be wanld set

’
Advmt‘ge. ’ the better ones encouraged, and every district in this greas

#Sometimes a locatlon mey combine all the qualities summarizes some Of the tOpiCS treated in this book. metropolis to be intensively and properly covered.

This sales campaign was carried on for six weeks befora
?ddtodr:m po;;:lh::&n-mgti‘ O;;:’::‘::'“? l“":“:’: a line of advertising ran. Eight salesmen were used,
all in reach. 'T.'“hi world's greatest inland watérway and many technical obatacles in the marketing of the product
r-il'rodq«u;m {urnish opportunity ta tranaport the goods : were encountered. Delayed shipments added to the
made there. At the same time C‘Iﬁugo is a distribution N difficulties, ' .
center for the food products of the W est and the manu- evertheless, at the end of six weeks, 2,266 retail dealers
factured goods of the East.” t;-!;r;o secured in the city of Chicago proper, and about

Willlam Joseph Showalter of the Natlonal Geogra hic s M:::";a:fu::li:fh::;’o. 7"""“"""}' .m{..;. .r.',:’.

Society draws a vivid picture of the development of Ehl- e S0 6‘; : ses, the cost of securing each dealer's

' . .68, In addition, 112 jobbers were secured. The
total sales amounted to almost six times the advertising

e b ¢ Mo sple i tnl, Thiioe Aiirinn CONTENTS P g WAyt b Ao g+ oy Yo
states have fewer churches; thirty-seven have smaller paign began, this article had a distribution of 5,000 dealers
populations; many states have fewer miles of roads than . ’ PAGES L'Lﬁf.i':fﬂ'ﬁ..-:ffﬁ'.';:ﬂfd:'?ﬂ :ior"fnhrh?gbipc;’ % },:'rr::o: 'f
B0 Wiy, Coty s o s, 1 has more eophone CHICAGO AND THE CHICAGO TERRITORY . . ,. - 410 15 Than, when the edvertising was presented to THE
ool 53.':::: l;;;tﬁ::‘ar?; et o that handled | RATES AND CIRCULATION, ALL CHICAGO PAPERS 16 to 18 the flow of ey o N ol wtuily ool
:I“I::a money ’f:..'?f:{:n?:p:ﬂ pirpos) oven oos. ZONE SYSTEM OF MERCHANDISING 8 @ W W . 19 to 22 ’ ;W:)r:; Circulation for Lel; Money
n::,::):::::ghx?:v::::":-fr;nti" L ROTOGRAV[?RE ADVERTISING e & s+ s 8 s & saes ".:_ 22 Every ld\tul'liur in national publications is now spending
metropo!is is dge. of course, to the rich prqductivc terri- v NEWSPAPER ADVERTISING . > PO \  » - Q a 23 tO 25 L?i:?l:'d‘?n;:.;.uu::. |"h‘;i.c.lfli';r.al..n :Endm\i'i:‘::::ﬂ::l;:‘::mi: f:ﬂ;
ATy ek o by The Chicade Territory, com- COUNTRY CIRCULAFION OF THE TRIBUNE. ., . . 26 to 34 “hick e weos Io 1n thase v siztes. If his appropristion

prising Illinois, Indiana, Jowa, Michigan and Wisconsin: . ADVERTISING LINEAGE RECORDS . . ) ’ 35, 36 f;hflﬂgi.uillel::‘:p%t:ii::::lr §20,000 should be charged to

The Chicago Territory occupies less than one-

eloventh of the arem of the United States, but has ANALYSIS OF 19018 DISPLAY ADVER’I‘ISIN‘G LI..NEAG-E » 37 to 52 . It is, therefore, pertinent that he ask himself whether

«pproximately one-sixth of the population of the na- he is using the most efficient economical means of cover=

tion and one fifth of the total wealth; raises ANALYSIS OF ]918 WANT-AD LINEAGE . W, é

more than one-fifth of the farm crops; mines ap-

proximately one-seventh of the coal and ores; and MERCHANDISIN G SER?ICE . . . w

produces one-fifth of the manufactures of the forty-
eight states.

ing this great market from an advertising standpoint.
. . e 53 to 56 Advertising in various publications must be reduced to
“ come common denominator before comparisons can be
~ e L . L X to 46 made, The usual basis is the cost per agate line of space

per thousand of circulation. The tollowing figures (show-

‘Other districts are more densely populated; others pro- . : INE cost "’._-‘I'Mf per agate line per thousand) speak ior
duce more coal, others more ore, and so on. But no INDEX m,m:d\.‘e)'
other district has such a well-rounded development of 21 Standard Magazines ...,
all fundamental sources of wealth, in such a compact, ’ 11 Women's Magazines ...
homogeneous community as that tributary to Chicago. . Pioms 7 Leading Weeklies
; : b oald 4 Aoyzansing Agencies Advertising 1 Lavnonies Advertising. ... ........e... Szturday Eveniug Post ...
It was natural that this splendid market should produce .. Advertising Lineage 1018 crresaneesiens Liberty Bond Sales by Districts CpRSR = 503 Sunday Newspapers (minimum)
a great newspaper. For two generations THE C ICAGO Advertising Lineage 88 06 Morning Newsnapers (minimum)
TRIBUNE has been a national influence—loved, hated, Amiiemient Advertiu{ng MAGAZINES. . ....o0vureinrnanneeanseana. 10, 20, 21, 22, 80, 49 1647 Exening Newspapers (minimum)
admired, feared, quoted, denounced, revered, hissed, de- Architects, Contractors and Engineers Advertising. . ........ Medical Advertising............. 48 39 Metropolitun Morning Newspapers
fended, attacked—but never ignored. From the days Army Edition of The Tribune. . ......... L - Men's Clothing Advertising. .......c0ue0v..... 27, 26, 29, 81, 89 (gross<) ... :
when Joseph Medill led the fight for Abraham Lincoln Arts and Artists' Materials Advertisibg. ... .......... RO 11 Merchandising Bervice. . . Ceresarenaraas coodb, 45, 40 38 Metropolitan
to the establishment of The Army Edition in Paris Automobiles and Accessories.. .......18, 27, 28, 20, 31, 87, 88, 56 Mineral Waters Advertising. . .....ovvvivvvrnvaenininneia.. 81 (gross)
during the World War, THE CHICAGO TRIBUNE has 3 ” 5 gl : g Miscellaneous Advertising. versesaranese.8l, 68 78 Metropolitan  Sunday Newspapers
been a dynamic force in every important movement, ‘BE:;'I:!::TG lﬂsuill{;l:lﬂvé\dymhm;.................61, :} - h craeas . .2 (gross) ... .. '
. NG, ey - 27, 28, 20, 81, 87 Chicago Daily Trit (mini )
Tribune Ideals of Service - Bl or “Bok Number" Ads. Musical Tnstrument Advertising........ ... ... .27, 25, 99, 81 Chicago Sunday Tribune (minimum).. ..
Of all the features which distinguish THE g?l'iICAGO Building Material Advertising ! Newararen Admﬂdnga{.&c Zone System)............28, 24,25 Advertisers sometimes labor under the delusion that they
TRIBUNE from other papers, none is more important Business Chances: ...oovvvperssrinanieririsaiinnrinnnses 80 National Advertising (See Zone System)...........87, 85, 44, 40 are not “national” advertisers unless their advertising
an its policy of serving both readers and advertisers, ! e Ornce Equipment Advertising is concentrated in national magazines. Speaking of this
gtblrtmentl of service bring scores of thouands of CRNBORSHIP. ..o 0o veaetaatsssraessnsisiennrianiie:. o,mﬂm__." S taly mistake, John Sullivan, Secretary-Treasurer of 1ﬁc Asso-
]."Ien frem TRIBUNE readers ever{_ year. They are . Chicago, TT:"‘GM" Central Market. . .4, 5, 6, 0, 10, 81, 44, 45, 46 Paczacs Cars Froem Chi - cedid ciation of National Advertisers, savs:
sslsted in every problem of life by TRIBUNE experts. oy, oo b T & LIRS, 14 16,80, 86,81 RGN PO NG vertatng.. o0 oo e o “IF ONLY ADVERTISING MEN WOULD THINK OF
ly, thon‘g n an entinlé different manner, the ad- ‘:é untry Circulation). 12, 17, 18, 80, 22, 33, 84, 88 Pelletier, E. v sasbuunsavatonsss 8 ADVERTISING IN TERMS OF DISTRIBUTION,
vertising department of THE CHICAGO TRIRUNE has SSHPIO g FEn AdVULIIAG:- oo 0000 o oo s i1 3 P-umn: SUCH A MISTAKE WOULD NEVER BE MADE. A
$ullt up many departments of service te advertisers. Conl M yprtllog. ..o ovnecscensienn s B ER B L0 g e phers a0 PhoLO BUPPIIOR. . o eseu s esse v s B metions! edvertiser (2 & frm which hes obisined mere or
der, for instance, the following policy which guides nery ml.hlnc-...........::.::::::::::::::::: 1! Population Blatlsties.... . .cvvonveirinss o nre o b 8 1L 18 : hr" Widronsh ditribalien of He precucss "'"“'h’“n' ::;
TiI’UNE in letepﬂn' what ld?ertisin' men call copym-!..---u----u PR SRR AN AR SRR R R R R R [ 1] mdmwm. .5, 26, 07, 23, 09, 81, .ta“'“ United s'_‘r"."“;’ which advertises to support or e
.m.“ln.fr "forci[n" Idvtﬂlllﬂ'. Advertlsin Il:‘-ll"l.‘OOI-'lc.nnllool..l...ooll.l' 30 we w&m’ A teseessssasases a m;dhwlbulmn‘ d Find h k
y soloNar R ] 4 * ddvertising per se does not pay. Finding the market
Iul Tulfﬂlunﬂli::- ::' . f;ff:.::um'}' .';”-;"ﬂh -4 tovve. 18, 26, 27, 25, 20, 30, 31, 82, 83, 84, 88 blishers Advertlalng. . .. ...ovevenisrsnssanessnies 87 80,49 ~ and knowing the market, and then co-ordinating sales
——antil thet trade. has been supplied with merchandise to Dracen Influence. .. .v.0.t .. 02, 28, 24, 27, #8, 20, 3], 32, 45, 48 Qumartionxams to Tribune Subscribers. .20, £7, £8, £, 30, 31, 38 '_"l'f advertising doea, L ‘ )
take care of the consumer demand when created. ment Store Advertising M 41, 48 Rasnoap Advertislng. .. ..covevuvnrnniienisnsisrsnsniees B0 It is indced true that many advertising failures would
DeWeese, TIUMAD A.vvrvreror v rros cemn s oormesoreres . 89, 40 Ralronds. o oo vovansossesrses % 89,10 have becn avoided if distribution had been given proper

the. f advertising was that it forced peopl . L seissaranss ; -
The ok :?;r?llu product of the retailer until hpc u?n: Dot Maps of Tribune Circulation. ..svesssvenssiasansncses 38 Mw&ﬁuppli-. Foundries and Heavy Hardwaro consideration

;:M to demand it of his jobber in such numbers that Eovcamonar Advertlsing . .. .. oo v0tnemsygwmed e spasi .8, 50, 87 Hates fﬂm‘.ﬂ AP P RO ‘.“.“l‘i.-:& :: Co-ordina.te Sales and Adverti‘ing
43
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the jobber eventually secured it from the manufacturer. . s This nation of 100000000 people cannot be handled
There were two weak links in this chain. Tn the first ;ﬁmﬁdmmmm"TW_':::‘:":_‘"“"'&",?’ ;:: :; gtmuadm'... 56 efficiently from a sales standpoint until it is broken up

lace the advertiser was frequently “broke” before the ; into sections. Every large organization purporti 16
g[,-de was completp and money began flowing back to ;mm sresasanans 14, 87, :; oy v .ng_ro . L’L\‘_’”‘:‘l"" e iie Uslced. Bistes gl':id‘.fahrc;nr?! ha?fs::‘tgt-h:
him to compensate for his great advertising outlay. In Advertisi ”.“"“""”ﬁ'“”'ﬁ.;”3” 48, 58 tising 51 trici managers, sales territories, etc, absolutely imper-
the second place, by thed tilmo the phr;:duct reached the Fixt Ges and “ﬂd , 18, £9, 8, 3¢, 8." 'J:"”‘”““ -+ ative i
retailer the consumer lllin ?rﬁgo;tm}h '] oribriqul request Flailmu‘ndSeedSmbmu:dm........:.....::.'::.:ii,al Rural Fres Di 'lhp-m...- 8 No jobber can sell the Chicago grocer but the Chicago
for it, or had been well satished with a substitute. Ford Libel Suit Testimony. .. .. «sossensas sesssssnsssss. 3T 38 e veresreseressesnnnnrenens 87, 28,°20, 81, 80 jobber. No jobber can sell the San Francisco grocer but
CHICAGO, TRIBUNE Merchandising Service has, re- Furniture Advertising. ... .. qeayseusrrys«. 27, #8, 29, 81, 47, 86 Situation W A oo ioavoragasansssenssrsurecrnsisane B a San Francisco jobber. The grocers of Vinton, lowa,
i Publishers are sold by jobbers from Chicago and from lowa cities,

faced these weak links with atrong ones, makin Groosay Advertistg . Song S EseseNNERI I s U Ee HEBE O e
EH!CAGO TRIBUNE advertising an investment, not : ¢ vessusarscnseseoreenly §6, 89,51, 44, 40 Sporting Goods Advertising e ﬂ but seldom by New York jobbers. The grocers of White

soaculation. . gmwnn:rdTmofahdm.a............'.......ll.u Suammer Rosort AAVErtistag, v+ orss 20 rsosssassseas e 80, 87 Pigeon, Michigan, are sold by jobbers from Michigan
THE CHICAGO TRIBUNE Merchandising Service does - Hels MA‘:I'- e seqrensisassaniens. 81, 82 Tosacco Ad e A SRR SR Ve iie) 00 snd from Chicago, but never by jobbers from Fhiladelphia.
not sell goods for any manufacturer, but it does furnish p Wan Ceerersssiisiiicisisnamsese st B8 Toilet Goods vassnssssrnanassyens 87, 88, 20, 81, 48 These are obvious merchandising axioms. One would
the manufacturer with advice and knowledge, with defin- H secesnsrnnsnnrrnnisinsranassronsess 50 58 UNDERWEAS AdVertising. .. .o veveverssrseseannsrencncnnsse 39 think that his everyday knowledge of their truth ‘l\-.-.urd

A lans for covering The Chica T ' SretaresiiisIetap it aeane ingpire every advertiser to adopt the corollary of leeal-
l..,. -.u.’ E EO erritof’ 1 Ad II 7 R R A P WM.................u.nuu............l'.“.u.l. i“d ld\'al‘liliﬂ‘ effort. Nevertheless, as Mr. Sullivan
Btores Advertising

e - M.B-wt rpesraraiessnaneiaraseeisees 80, 87 points out, some people think ghat " national advertising "
Typlul Tnbune smm Installment . -.....................u_"’ Women's Clothing Ad: sessansnsrsnnns BT, 88, £9, 81, 850 precludes localized advertising and necessitates the use
Following is the

JuwnLens Advertlslng, o oo v csvssiasinsonirnsnassniphasws 80 Zown Bystems of Marketing (see Newspaper Advertising) 10,£0,21,88 of national periodicals.

experience of a food ' .
facturer who came to THE CHICAGO mstl,!u \ Some advertisers fear that in order to use newspapers they
he

oot s of his pr e must use every one of the more than 2,000 dailies in the
advice concerning o keting oduct United States, but a tabulation made by THE CHICAGO

TRIBUNE and tdnnlained in lhel BOOK OF FACTS,
shows that 78 Sunday newspapers located in 48 metropoli-
for them. The advertiser’s agency pnrd : tan centers, not only reach practically all the English
campaign of proper siss and quality to create a 'g'm speaking inhabitants of those cities, but reach two families
sumar demand. M.ﬂﬂm of THE- TRIB. in seven outside those cities.

szu and training of a m f 1 The World's Greatest Newspaper stands ready to aid any

worthy advertiser in building sales in the world's most

UNE

of cover the Cllur marker.

gulesmén were instructod by TRIBUNE etperts in how desirabl ket. A handising expert will b

0 2055 Chicage deslors on: e streugh of CHICAGO 2 s:ﬁ :nd.;':nruul ynnru;r:bl:wn“w‘::h y:u." w . fed'®

The Chicago Tri'l')une’s 1919 Book of Facts sent free toany agency, bank,
man uf&c_tureror selling organization if requested on business stationery
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